Tourism Northern Ireland

Four Steps to Digital Success

Nick Hall, Founder & CEO
Digital Tourism Think Tank



Telling your story

Here's what social can do for your
brand in 60 seconds, even if your
audience only have 8.

Soclal audience attention span is widely regarded to be 8
seconds - unless you stop them scrolling.



Sparking Interest through Social

Real Experiences
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Let others be your storytellers. Micro-
Influencers carry an authentic voice
when telling your story to their audience
In a style which is convincing and more
trusted than a brand's message.

@thefoodguidelondon_ Content created by a London-
based micro-influencer, who tries the best restaurants
and pubs in the city. The videos are punchy, fun and
genuine and they work perfectly within TikTok and Reels,
where there are just a few seconds to get the attention

of people.




Sparking Interest through Social

Raw Ingredients

Be playful with social to put a
lens on what lies at the core
of your business.

At Noma hand-picked ingredients are multi-
sensory, raw, textured messy and beautiful.




Sparking Interest through Social

Pro Tips & Tricks

Providing life hacks with pro hacks,
using reels to offer quick
explainers, tips and tricks.

@wastefreeplanet is one of the numerous profiles
that encourage people to be more sustainable by
providing eco-friendly alternatives and solutions to
everyday life. In the short videos, they manage to
educate the audience: this works with consumers,
who feel enriched by something new they learnt in
a few seconds spent on social media.




Sparking Interest through Social

Craft

The lockdown #withme movement speaks to
a generation of social creators and crafters.

Share the love and your skills your business
for extra engagement.

@linebaughstudios is a micro business in Utah. During the
pandemic, artists and artisans had to build a digital presence for
themselves if they wanted to survive through the lockdowns. By
showing skills and creativity on camera, simple content can
bring consumers behind the scenes, and capture the attention
by showing how beautiful and unique pieces are made. This can
work for any type of creator and artist.




Sparking Interest through Social

Short. Sharp. Sweet.

Quick video cuts, step-by-step
tutorials, and amazingly tantalising
results provide a successful
Ingredient every time.

@poppy_cooks is a young chef. Social media are also x ’j A
the place for young new talents to showcase their "
work. Quick and easy recipe videos are such a

blessing for the new generations of watchers and this

way of putting together an “how-to” video works

amazingly because it's quick, punchy, fun, usually with

POP Music as an ad-on.




Sparking Interest through Social

On Point.

The key to being a strong digital
brand is absolute consistency in
matching content with brand tone
of voice every time.

AirFrance reinforces it's brand identity through
each piece of content as the flag bearer which

'Symbolises France.
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G gasolinegrill

Copenhagen

Sparking Interest through Social

Co-Create

-----------------------

A IiVing brand iS One WhiCh £ gasolinegrill

Is real. Involving customers, §
partners and followers is an @ Fosts  Folowers  Following

amazing way to build a
com m u n ity. World Famous Burger in Copenhagen, Denmark!.

If we repost your photo - We owe you a combo &
DOWNLOAD THE GASOLINE GRILL APP:

N

bilo.site/gasolinegrill

212 likes

gasolinegrill So nice, we had to do it twice! @ % £ We've

Follow Message Contact teamed up with @strangeweatherbrew once again to bring

you a new beer the month — Now with #Hoist, a Berliner
Weisse with a clean and crisp sour taste & a balance of
acidity and fruit from the heavy Mosaic hops & & Available
during November at your local Gasoline Grill!

Gasoline Grill in Copenhagen offers a
meal for every repost to incentivise p—
social sharing, whilst collaborations e | oo

widen their reach and social clout. #gasolinegrill  Our team




Sparking Interest through Social

Collaborate

Can tourism really be put in
a box? Brand collaborations
take you to new markets,
widen your reach and
diversify your offer.

Simpson Wine Estate and Noble Isle
find the perfect brand match for a wine

Inspired cosmetics range.

‘ simpsonswine

SIMPSONS'
X
NOBLE ISLE

GIVEAWAY COLLABORATION

SIMPRR NS

© Qv N

47 likes

simpsonswine To celebrate the launch of White Cliffs Blanc
de Blancs 2017 we are delighted to be partnering with
@nobleisle, the fine fragrance, bath and body brand, for a
luxurious giveaway.

WIN a bottle of this exquisite English sparkling wine plus a
trio of Noble Isle Wild Samphire hand-care products.

Visit our latest blog post bit.ly/SWE_NI21 to read more and to
submit your entry. Good luck!

Noble Isle Golden
Harvest Body Hyd... >

Noble Isle Golden
1 Harvest Hand Loti... >

Noble Isle Golden
Harvest Liquid Ha... >

Noble Golden Harvest

R Bubble Bath & Sh... >

8 View products

View shop >

© QY A

82 likes

nobleisle Chardonnay, Pinot Meunier and Pinot Noir Grapes
are one of the most powerful anti-oxidants in the plant world.

They help support clean and healthy skin — especially
appreciated as the Autumn chill begins to set in.

#GrapeHarvest #GrapeVines #VineyardHaven #vegangifts
#bathandbody #britishbrand #selfcare #bodycare
#bodycareroutine #kent #gardenofengland




Starting a relationship

Swipe right - you’'ve made a connection. Pass
60 seconds and anything goes. Here’s how
long-form content can take your relationship
to the next level. Maybe even 30 minutes.

Long-form content is on the rise, with changes in how we consume
media there’s plenty of space to compete with on-demand digital
content.



Meaningful Digital Engagement

Multi-Sensory Content

ASMR offers you the opportunity to ‘W lbe‘fﬁgm
create an intimate connection with
your guests, creating intrigue,
curiosity and engagement.
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Meaningful Digital Engagement

Serialised Content

Serialised content allows you to
build interest, depth and perspective.

Every business, experience and
destination has many nuances. A
series can tell a particular story, such
as ‘how we came through COVID’ or
‘'how we're pivoting to become more
sustainable’ whilst engaging others
around the business.




Meaningful Digital Engagement

Subject Matter Authority

Changing media habits allow any
brand to establish subject matter
authority and build audience numbers
simply by offering a relevant voice.

Visit Philadelphia launched the Love + Grit Love + Grit, Visit
Podcast to tell an authentic story about the city’s Philadelphia's

diversity and support the city’s black owned Podcast
businesses in the wake of the murder of George
FlOyd and the bIaCk IiveS matter movement. Authentic and diverse stories of the city told

to inspire all people — visitors and locals

alike.



Meaningful Digital Engagement

Augmenting Real Experiences

Content, digital and geo-located
content can transition audiences
from digital discovery to digitally
augmented visitor experiences.

The Art Of Ship's Figurehead
Carving | A New Figurehead

A New Figurehead

© 5:.01 @ English

Andy Peters is probably the only full time ship's figurehead carver
working in Britain. His expert hands are now working on a new
figurehead for the historic sailing ship Cutty Sark.

The Art Of Ship's Figurehead
Carving | A New Figurehead




Now things are getting real

18 months locked-up online has undoubtedly
changed us. Digital, virtual, remote and hybrid -
these are buzzwords but some are real trends. Is
the pandemic over yet? Are some of these habits

likely to stick?

In truth, nobody can accurately predict the ‘post pandemic consumer’ but a good
guess based on trends, consumer behaviour and booking demand suggests the
digital transformation we all underwent will stick with us - at least the bits we like.



Getting Real with Digital

Remote Experiences

Did you pay £5 for a video
call with this Goat? (be honest...)

An absurd pandemic idea
which might just stick. What a
great opportunity for
content, brand engagement
and even digital PR.

Virtual pandemic ‘ideas’ might
represent new business
revenue models or perhaps
just amazing PR.




Getting Real with Digital

Augmented Experiences

When artist Gordon Cheung turned
the terrace at A. Wong in Pimlico
into an AR immersive experience
they created an new reasons to
visit and transformed the restaurant
facade into an augmented reality _
experience. SJsglll " | 1T
— T T |

]

ldeas and investment can come
from anywhere, In this case an artist
and sponsor, Remy Martin.




Getting Real with Digital

Playful Experiences

Secret City Trails have for many years
created ‘gamified’ digital escape

room style trivia games in cityscapes.

These turned remote in the pandemic
and now represent an incredible tool
for businesses and destinations to
leverage to create playful discovery
as part of an augmented digital
visitor experience.

@ secretcitytrails

Book your next
discovery game in

Porto

e promise our discovery walks to be




Getting Real with Digital

Participatory Experiences

Immersive technology offers
Infinite possibilities to
create playful interactions
In the environment around
our business.

Here an interactive audio-
visual installation monitors
sound types and levels,
playing them onto a zebra
crossing as illuminated
displays as part of
Eindhoven'’s Glow Festival.




Finding our forever home

If commitment is on the cards then we need to know
where this is headed. At the moment, forecasts for the
planet are pretty bad. Maybe we can commit to doing
something about it. By becoming more sustainable and
using ‘the power of digital. Maybe we can create a tribe
of empowered citizens and purpose-driven guests.

Did you know? Whilst a digital presence might have been your competitive edge in the last

twenty years, purpose and sustainability will set you apart in the next twenty years.
Combine the two and you have your magic mix.



Shop Blue Mind  Visit

Digital Purpose & Transparency

Sense of Place

Haeckels®

Haeckels is based in Margate, Kent. They're a
cosmetic businesses which sources everything
from the coastline and ocean. They’re not a
tourism business but they are inherently linked to
the landscape.

Their success and story is about a sense of
place, belonging and community. Incredible o e
storytellers, from inspirationally rich content B e, e O D0
about the landscape to a relevant voice on somal e, i ey
sharing ideas on everything from urban
regeneration to COP26 and climate.

Oh, they also make bold commitments to
regenerative practices, such as 1% for the planet.

FORTHE 1,144 likes
PLAN ET haeckels Coastal Wellness |/

The idea of Coastal wellness is nothing new... more



Digital Purpose & Transparency

Sense of Purpose

Process transformation can go
as far as service reinvention.
Digital word of mouth can be
yvour friend when you stand for
something or set yourself apart.
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Digital Purpose & Transparency

Sense of Empowerment

Digital gives us a platform to go much
further than ‘brand values. Digitally
competitive brands use their
platform for commercial activism.

OWNPARTOFO
BREWERY

Beer for the people and the planet. Through our
fundraising scheme, Equity For Punks, we are investing
every single penny directly to high impact sustainability /

projects. |

Find Out More

WE BELIEVE IN WORLD-
CLASS CRAFTBEER

And we are on a mission to make other people

as passionate about great craft beer as we are.

To put the taste, the passion and the
craftsmanship back into people’s beer glasses.
This is our true north.

WE BELIEVE IN
COMMUNITY
OWNERSHIP

We are proud that our business is part-owned
by a community of over 96,000 beer lovers
from all over the planet. Our Equity Punks are
the heart and soul of BrewDog and are with us
every step of the way.

WE BELIEVE THAT BUSINESS CAN BE A FORCGE FOR GOOD

Giving back is everything. Via our groundbreaking Unicorn Fund, we give away 20% of our annual profits.
10% is shared equally between our teams and 10% is donated to charities chosen by our team and

community.

WE BELIEVE INBEINGA
GREAT EMPLOYER

We completely believe that our long term
destiny will be dependent on how well we look
after our amazing people. We care about great
craft beer and incredible people. Without us
we are nothing.

WEBELIEVE IN TAKING A
STAND

Most companies are scared to take a stand for
the things they believe in. WE. ARE. NOT.
SCARED. We are passionate advocates for
doing things the right way and being true to
ourselves.

WE BELIEVE IN
INDEPENDENCE

In an industry dominated by multi-national
conglomerates controlled by faceless
accountants and balance sheets, we are
making a stand for independence. Authenticity
is everything. We are drawing a line in the sand
for craft.

WE BELIEVE IN RADICAL
TRANSPARENCY

All 326 beer recipes, given away for free to the
global home brewing community. Our
accounts and financial results freely available.
Our profits and future plans shared. The future
of business is to hide nothing. Involve
everyone.

WEBELIEVE THAT GOOD
PEOPLE DRINK GOOD
BEER

People like you.

BREWDOG IS NOW CARBON NEGATIVE

OURSELVES.

THIS MEANS WE REMOVE TWICE AS MUCH CARBON FROM THE AIR AS WE EMIT. OUR CARBON IS OUR PROBLEM, SO WE’'RE GOING TC

It all starts with the way we make our beer. We're transforming our site in Ellon into a state-of-the-art eco brewery.
We're already brewing our beer using amazing renewable energy like wind power, but brewing still emits carbon, so we
have committed to removing as much carbon as we can from our production process. What we can’t remove
ourselves, we offset through the very best planting schemes with trusted partners around the world.

So for every tonne of carbon we emit we now take two tonnes out of the atmosphere. And we’re not stopping there.

In 2020, we purchased a 9,308 acre plot of land in the Scottish Highlands. In 2023 we begin planting our own trees on
this land, embarking on one of the largest reforestation projects the UK has ever seen. We'll also be restoring acres of

peatland which are extremely effective in sequestering carbon.

For more information on the plan we built with Professor Mike Berners Lee download our Make Earth Great Again

sustainability report.



Digital Purpose & Transparency

Sense of Transformation

Increasingly socially engaged
digital consumers expect and seek
brands which align with their
values. Use this platform to tell a
story about the process
transformation behind the business.

MUD JEANS Women Men Our mission Lease A Jeans Our stores @Q ENv SIGNIN [

Is leasing
for me?

Want to know if leasing is -
for you? We are here to K[&
help you out!

Recycling

becomes easy Owning less is fun

Quality becomes affordable
We're entering a new world where

ST e o DS pCy Ing I e succes is no longer defined by how

Z\g:;hlsy ;ee%hzcr:lf(;:rcg nkeep qyogr much stuff you own. Your great motgriols and fair wages for
Jsend 'th\gmpbock Yo canerw P Irt cr experiences in life, the connection all our  jean makers. Through

PR =i . with others, that is what matters! qusmg, you pay 2 .Iow' monthly
free return label via price for an ethical pair of jeans.
info@mudjeans.eu

High quality is achieved through

r --------------------------------------------------------- 1

I 0

i i

: 40% One tree 8900 :

i i

i Of our customers have Is restored by Justdigagit, Were sent to be recycled in;

IKEA x MUD Jeans: The KLIPPAN goes circular. : been leasers in 2020. for every jeans that is 2020. :
| ‘ o . 1 returned to us for recycle. 1
n collaboration with IKEA, we are ¢ ing th iconic KLIPPAN sofa in & cular denim cove lew cover is made with our denim fabric: & 1 |
led N arity “The KLIPPAN e a

KEA

(®) Mudjeans



The Changing Consumer

Sense of Responsibility

It's easy to hit ‘post.

It can be harder to
retract.

Greenwashing, empty
commitments or
unresisting claims can
also harm a brand.

4.

Though we deleted the
post, it continued to
spread through
people's stories, and
through the power of
the internet is now at
over 4 million shares.

(+)
()

© QY

plantatreeco - Follow

plantatreeco Thank you for sharing
your pets, they're adorableég

We posted the new “Add Yours" story
as a fun tree planting campaign where
we can show off our awesome pets on
Nov. 2nd! We immediately realized the
post would grow too big and that we
didn’t have the resources to plant that
many trees, so we deleted it 10
minutes later. Even though we deleted
it, a week later out of no where the
stories continued to spread out of our
control, reaching millions of reposts.
Our credit for the post was also
removed, because of what seems like
an @instagram bug. We want to use
this awareness for lasting impact, so
we created this fundraiser. It is raising

maanavs fAaniarde Mmbrancfarthafiibiira

A

539,251 likes

1 DAY AGO

@ Add a comment...



Soneva Ocean Stewards

TOTAL IMPACT i

Campaign
§ 80 601 —_ Payroll

The Changing Consumer . $ 51801787 i .
Sense of Commitment

45 93 Soneva Eco

Human Capital Camp
Creation -t '

Key o A
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Bars represent the scale of our impact

- S R s
2reDeirrwercetpresents a positive contribution S A
Digital means transparency. Leverage ———————— -
data within your business to measure ki ) © 55
Impact, monitor change, communicate
value creation and offer absolute demlopmart kg 1 e vetb o
transparency.
Being resolutely digitally transparent
offers you a competitive edge.
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A bun in the oven

If you're a tourism business which has mastered the
art of digital, why not try your hand a becoming a
digital business and mastering the art of tourism?
Disruption is always on the horizon. Who says we can't
be the ones to disrupt, by giving birth to new ideas?

The best way to remain competitive is to keep on evolving. Innovation methods can be
iIntegrated into any business, the key is to remain curious, don't be afraid to take risks
and test ideas through pilots, where you can test, learn and iterate (screw up).



Reborn Digital

Testing Concepts

Social platforms offer us the
opportunity to try new concepts,
put ideas out there, do something
daring or different and respond to
demand for different - not
competing for sameness.
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Ballygorman

Where you’ll be

Public Transport

Ballymena
Causeway Coast and Glens, Northern Ireland, . . :
) : Malin Rathlin/Island
United Kingdom Ballyliffin Culdaff
. . Clonmany Drimsdale
The Oat Box is vey conviently located near to all of Carndonagh
the Tourist Attractions that the North Coast area Camteway Ballintoy
eie " . alead
has to offer. It is just 4 miles from Whiterocks... "
read more > Greencastle Porwtish Bushwillls Ballycastle
Moville VRS
Roffrwart Ballypatrick.  Torr
aotlo Capecastle
Getting around pedcastie st o ‘
Buncrana Coleraine Armoy
We recommend coming to the Oat Box by car and Quigley’s Point DeIveCK Cushendun
there is is private parking onsite. The nearest bus : Stranocui
b H 3 p| 9 an Macosquin Magherahoney
stop is around 2 miles away. o
Muff e Ballymoney
Burnfoot 5 Artikelly Loughguile Waterfoot
Show host guidebook » Ballykelly Limavady Agivey Corkey
Eglinton Glack Ardmore Aghadowey
Killykergan Dunloy
o"if',” Londonderry Cloughmills
igham Derry , Carnlough
Garvagh
Prehen Glenarm
N(-_’WDUII(JIHQS th-ea Rasha(kin
Foreglen Dungiven
Claudy Swatragh
Ballyrory Feeny Cullybackey Broughshane Ballygalley
Donemana Upperlands Portglenone A2 Drains Bay
Park Ballymena
Ahoghill Larne
Maghera
Sfrabase Keyboard shortcuts = Map data ©2021

@ airbnb e

Start your search

The Oat Box Converted Horsebox North Coast Ireland

% 4.99 (113 reviews) - 3 - Causeway Coast and Glens, Northern Ireland, United Kingdom

Superhost

3 (I

Y \ ~

Become a host

®

Q

::: Show all photos 3
i e T S

Tiny house hosted by Olive
2 guests - 1bed - 1bathroom

e A AN (a4 . ...\

Add dates for prices

Terms of Use  Report a map error



Escape About Journal Host UnUOKed Login Sign up

Reborn Digital

Shifting Needs

et

ess expei

Are we offering rooms or experiences?
Our digital identity allows us to re-imagine
the fundamentals of our business.

_ I : I We make it easy to access nature's benefits, so
Your Cabins DOn t fOI IOW SOCIety S you can start getting them when you need them

conventions. most.

Noosa Hinterland, QLD e Lower Hunter, NSW Tﬂ Avoca, VIC o
A

g oo . an vonmon
Gili - Heike Jude -
Location: 2.5hrs north of Brisbane on the traditional Location: 1.5hrs North-ish, on the traditional land of Location: 2hrs West-ish, on Djadjawurrung country.
land of the Kabi Kabi people. the Darkinjung people. Guests: Sleeps 2 people
Guests: Sleeps 2 people Guests: Sleeps 2 people Beds: 1
Beds: 1 Beds: 1

Pokolbin, NSW 194 Kyneton Region, VIC r4 Pyrenees Mountains, VIC 44
- 7N : =
2R =
Lila Micah Neada =
Location: 2hrs North-ish, on the traditional land of the Location: 1.5hrs North-ish, on Djadjawurrung country. Location: 2hrs West-ish, on Djadjawurrung country.
Woonarua people. Guests: Sleeps 2 people Guests: Sleeps 2 people
Guests: Sleeps 2 people Beds: 1 Beds: 1
Beds: 1
Location Dates Guests : - . A : ot : - — ST e o ? y P :
Al Dec 14 - Dec 16 x |2 Filter > X e T R - AR B e B WIS L G




Treat yourself to food you love.

Reborn Digital

Reborn Digital

Finish-at-home meal kits from the UK's best chefs. Cooked by
them. Finished by you.

BROWSE MENUS ——>

Excellent 756 reviews on W Trustpilot

When times are tough, never forget the
value of ‘restless reinvention’. At
dishpatch, when restaurants closed a NT (T
new digital food commerce business
was born. The rest, is history.

BLACK RICE, OCTOPUS & WHITE WILD
PRAWNS

/
<,
/
2|
|

l' [~ _:_i“ Y ) | r 3 l
| - L |
{4\ - e | |
HOME  MENU @) NEWSLETTER ~ BASKET |\ = JE TN Vel [ | |
—— o= — * (
== s

CHOOSE YOUR MENU PREPARED BY CHEFS DELIVERED ON A FRIDAY FINISHED BY YOU
Browse menus from a range of cuisines. Order Your food is cooked by experts in the It arrives cold, in a fully recyclable, insulated Ready for you to cook, serve and enjoy over
by 12pm every Wednesday. restaurant's kitchen. box. the weekend.
CYLINDEZA BEETZOOTS
Grown organically by Oli Baker in Cornwall, these are
known for their distinctive cylindrical shape and near- -
blacvl: colour tllxrougllloutl.vThg (llornlish soil is nutrientt OV E R 8 O!O O O W E L L F E D FO O D LOV E RS
rich and completely untreated, which develops the dense
texture and deep mineral flavour of the beetroots. : _ '
Featured in Koya's Japanese Tonkatsu & Udon. Excellent 756 reviews on Trustpliot
THAI PORK HANG LAY
A 12 hours ago 2 days ago 2 days ago 2 days ago 3 days ago

19th November
£55 FOR 2 PEOPLE

DISHPATCH X NATOORA

This season, we've partnered with produce supplier Natoora, to
showcase the finest seasonal fruit and vegetables used by our chefs and
restaurants.

Natoora is on a mission to transform the food system by sourcing truly
seasonal produce from growers who favour sustainable ways of farming.
They work directly with farmers and growers to ensure that produce is
of the highest quality possible, while protecting the land that it comes
from.

Like us, Natoora prioritises seasonality and, in turn, flavour. From the
beautifully earthy Cornish beetroots and kale used in Koya’s Autumnal
menu, to the exceptionally sweet Sandy carrots served alongside
Andrew Edmunds’ braised lamb, Natoora’s produce highlights just how
important careful sourcing and seasonality are when it comes to flavour.

Friendly, efficient service; excellent...

| found Dishpatch when looking for a
particular cook-at-home restaurant, and
was deli...

Georgina

Delicious food

Having had a bad experience when my
order did not arrive, this time everything

was ex...

P Goss

Tried many menus

Tried many menus, all excellent quality.
Their customer service is second to none,
an...

lan

another 5* delivery from Dishpatch

Our latest purchase was the Ottolenghi
Test Kitchen Mezze - nothing to fault.
Packag...

Carole Hall

Rated 4.8 / 5 based on 756 reviews. Showing our 4 & 5 star reviews.

* Trustpilot

Fantastic food from Koya wanted t...

Fantastic food from Koya we wanted to try
something different and went for the
Tonkat...

Jacqueline Benson



Reborn Digital

Digital Commerciality

Digital gives opportunities to go

beyond ‘footfall’ and establish long-

term revenue streams building

resilience and a business model built e b i
on digital experiences and loyalty.

The Natural Wine Subscription

£110.00

Tax included. Shipping calculated at checkout.

Subscription

6 Bottles v

ADD TO CART

We know you're busy, we know you love drinking wine. Shop Cuvée are here to
improve your life, to free you from the shackles of the weekly shop. Leave the

selections to us and simply receive a big box of natural wine delivered to your
doorstep each month.

Curated by our team in the shop, restaurant and on occasion by special guests
the Shop Cuvée wine subscription really is the best way to buy wine in 2020.
No fussing, no choosing just an excellent way to discover a constantly rotating

selection of new and exciting natural wines.

(HEINATURALS WINESUBSCRIPTION,

3 BOTTLES - £55 inc. shipping

A selection of three unique natural wines, chosen by experts and delivered
with care to your door each month.
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SPECIAL INVITATION TO THE WINEMAKER'S DOMAIN

During the year, you will be invited to go to the
property to meet the winemaker, discover the adopted

WELCOME PACKAGE

ADOPT VINES GIFT VINES NOS CUVEES ADOPTER UN OLIVIER

GET ACCESS TO THE CUVEE PRIVEE WINE CLUB
PRIVILEGES

Take advantage of our exceptional prices all year long
on our shop: every wine of our selection discounted to
production price. Participate in events organised by the
Club at a special cost ("wine adopter"): tastings and
practical workshops at the estate (harvest, trimming,

CALENDRIER DE L'AVENT

CERTIFICAT

Pour consommer au quotidien sa propre huile d'olive. Pour tester I'expérience pendant 6 mois.
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CUvee privee

FOLLOW-UP OF YOUR VINES ALL YEAR LONG

Find out all the secrets of how your cuvée is made and
follow the evolution of your vines. Each month, find
news about your vines in your inbox and your personal
space on our site.

FINAL PACKAGE




Reborn Digital

Digital Product

There’s a lot to be said for digital collaboration. Another
pandemic born digital business, Chuffed Gifts pivoted
from tour operator to the experience business, pulling
together competitors to offer a new experience
marketplace online.

EXPERIENCES FOR HIM - DISCOVER EXPERIENCES FOR HIM - EXPLORE EXPERIENCES FOR HIM - INSPIRE
$99.00 $199.00 $299.00



ABOUT US VINEYARDS WINEMAKING CHRISTMAS WINES TOURS & TASTINGS RESERVED TIME WELL SPENT BUY TOURS

Reborn Digital

Digital Loyalty

JOIN GUSBOURNE
RESERVED

Confirm your preferential membership prices
and secure your allocation before our next

Lastly, whilst reinvention is for the taking, there’s a lot to
be said for simply leveraging each opportunity in digital
to enhance your brand, customer relationships, loyalty,
experiences and appeal.

This is simply about taking a digitally holistic approach.

ABOUT US VINEYARDS WINEMAKING CHRISTMAS WINES TOURS & TASTINGS RESERVED TIME WELL SPENT BUY TOURS

6 NOVEMBER 2021 GIFTS 15 OCTOBER 2021

&> <
GIFT VOUCHERS @)

WINEMAKER'S HARVEST LUNCH GIFT A VISIT RESTAURANT STORY AT GUSBOURNE
Give your loved ones the gift of
Gusbourne this Christmas with one of Join Head Winemaker Charlie Holland for a behind-the- Just an hour from London, our vineyards are closer than Restaurant Story, Tom Sellers' two Michelin star flagship
our gift vouchers. scenes preview of the 2021 vintage followed by an in- you may think. Gift the perfect day away to friends and restaurant in central London, comes to Gusbourne on
> depth tasting and lunch. family with one of our tour and tasting experiences this Friday 15th October 2021 for two exclusive dining
y summetr. experiences.

PURCHASE > y
y FIND OUT MORE
FIND OUT MORE FIND OUT MORE



Thanks for your attention.

Nick Hall, Founder & CEO
Digital Tourism Think Tank

hick.hall@thinkdigital.travel
www.thinkdigital.travel
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